


Who we are

Vox Communications, LLC is a digital content marketing firm. Since 2008, Vox
has helped more than 150 brands, businesses, celebrities, and non-profits
connect with their target audience online. By using a combination of powerful
software programs and talented US-based individuals Vox is far more efficient
and effective than an in-house solution. Our team includes:

Public relations representitives
Graphic design arfists

Web developers

Writers

Photographers
Videographers
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Where we start

Vox builds a firm foundation by:

Selecting a proven and reliable hosting solution

Building an industry specific mobile responsive website
Applying universal branding to your social media networks
Installing fracking codes

Publishing compelling original content to your blog
Pushing that content through your social media networks
Monitoring engagement with your posts

Growing your industry-specific online community
Generating inbound email marketing leads

Converting ‘Likes’ into emails, emails into customers, and customers in
advocates who share their passion for your brand through their own social
media networks c
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Vox helps you grow

Once your online foundation has been poured, Vox:

» Connects with both the leading voices in your industry as well as your
target audience

» Uses Facebook/Instagram, Google/YouTube, Linked In, Pinterest, and
Twitter to connect with the people already looking for your products and
services

= Measures the performance of your campaigns directing budget to the
ones that convert the most business

» Helps determine over time your CPA, (cost per customer acquisition)

= Establishes you as the authority in your field
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Conversion Wheel starts with content
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Paid campaigns drive brand awareness
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Managed online communities for:

Government Entertainment
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James Earl Jones is one of the most well-known and notable
time, and from his voice to his physical presence on s
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> Shemar Moore got his start playing the role of Malcolm Winters on the long-running
daytime soap opera The Young and the Restless, where he captivated audiences for a total
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Infernational Translation

China Unscensored’s brief

TODAY AT AN EW history of Simplified Chinese

characters

Traditional versus Simplified What is the difference
between Simplified and Traditional Chinese
characters? This is a common question when
dealing with the two Chinese character sets. Our
friend’s at China... read more —

Marketing

-

> VOX

Donsid J. Trump

. ISIS has infiltrated countries all over
Europe by posing as refugees, and
@HillaryClinton will allow it to happen
here, too! #BigLeagueTruth

Donald J. Trump
The economy cannot take four more
years of these same failed policies.

e

HOW MUCH DOES SOCIAL MEDIA
COSsT?

October 6, 2016

How Much Does Social Media Cost? That's like

saying “how much does a house cost?” To find

SERVICES WORK BLOG JOIN CONTACT

UNDERSTANDING GROWTH HACKING
September 23, 2016

We all know Airbnb now. But in 2008 it was a
couple college kids renting out their living room
as a bed and breakfast. Ya,true. Within a short
amount of time the company grew rapidly. How
did [...]

» Read More ¥

#BigLeagueTruth #DrainTheSwamp out you need fo look at marketing expenses

from a different perspective. How much are [..]
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L agnew editor = Simplified, Today at Agnew, Traditional, Video

WHAT DONALD TRUMP HAS TAUGHT US
October 24, 2016
B September 1, 2016

It's been widely reported that Donald Trump will » Read More ("

pivot from a losing presidential bid to the A
introduction of “Trump Media”. Standing to the “
right of Fox News, this new media outlet will w o

g [ | ] ’

feed the[..]

» Read More Yo

Thoughts on Korea

Preconceptions and First Impressions Prior to
traveling to Korea, | am embarrassed to admit that |
was expecting a country and a culture far less
developed, and far less sophisticated,...

read more —
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L agnew_editor = Agnew Multilingual, Korea

& August 15, 2016
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Real Estate

Italian Marble Can Transform Any Home

B2 April 27, 2015 by Team Suzanne

®, Leave a Comme

Los Angeles is famous for a lot of different things, and one of the
biggest is certainly the abundance of luxury homes located throughout
its borders. Homes here are stunning and lavish, and offer a
tremendous range of amenities to help them stand out as something
truly special. Here at Suzanne Dranow we've seen firsthand just how
important luxury is to those shopping for a high-end home in the city,
and know that a lot of different things can help elevate a home. One
perfect example is Italian marble, and its presence in a home is
something that is easy to appreciate. [Read more. ..

= FILED UNDER: BEL AIR, COMMUNITIES

Frank Lloyd Wright Buildings Are A Big Part Of
Los Angeles

ESApril 24, 2015 by Team Suzanne

®, Leave a Comme

When people hear ‘Los Angeles, they think of a number of different

| things. Chief among them are certainly the high quality luxury homes
that are located throughout the city. Along with being the site of
tremendous luxury homes, LA is also filled with many recognizable,
iconic houses that are as famous as the city itself. Here at Suzanne
Dranow, we feel that some of these houses are worth more attention,
and none are as deserving as Frank Lloyd Wright buildings. [Read

Non Profit

! More March Donors to Thank

Fundraising, naming rights, new facility - City of Westlake Village, Community Park, david h. murdock,
David Murdock, new facility, Ronnie Stone, triunfo ymca - April 17, 2015

Read more

The Triunfo Y received a $50,000 gift from the Hutchins Family "
Personal and corporate gifting are so special at this time, as Mr.
Murdock is graciously matching dollar for dollar all contributions
made to the Y in the month of March. “We are fortunate to have
such a generous visionary creating this magnificent park and Y
center for generations to enjoy. Mr. Murdock's dedication to

& Murphy, Johnston, Amoroso, Family

Gifts

Fundraising, naming rights, new facility - baseball fields, City of Westlake Village, David Murdack, field
of the dreamer, kenny lee romine, Ronnie Stone, triunfo ymca, westlake baseball, Westlake Village
Community Park - April 15, 2015

Gracing the outside entry of the 60,000 sg ft Y will be another
Tribute bench, dedicated by The Murphy Family. The entry
welcome has been named by The Cal Johnston Family, with The
Amorosc Family recently naming the $100,000 Grand Stairs
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Classic @ Moorpark Country Club

10:30 am Otters Swim Team @
Agoura High School poal 28545
Driver Ave. Agoura Hills

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:00 am Swim Lessons — Session

Two @ Agoura High School pool

10:30 am Otters Swim Team @
Agoura High School pool 28545
Driver Ave. Agoura Hills

10:30 am Oftters Swim Team @
Agoura High School pool 28545
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JENNIFER | BEAUTY

Getting Shine With Wella Produc

One of the biggest hair trends for 2015 is shine, and |
love what Wella's products can do to increase the
shine of your hair. One thing that is always important
to remember when embracing shine is health, and
you'll want to start with a nice healthy hair base
before working on getting your best

And Lady Gaga £ R
ard On The 2015 Oscars Red
Carpet

73

For the highly fashionable, the Oscar red carpetisa
place not only to show personal style, but to take
style risks, and two risks that really paid off for the
2015 Oscar season are the ones made by Lady Gaga
and Naomi Watts. In both cases, unique shapes
reigned supreme, and both accessories and...
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Recreating Beyonce's Wavy Lob

Beyonce's wavy lob style is one of the single most
requested celebrity styles out there right now, and

women everywhere are clamoring to their stylists to

see just how they can pull this look off for
themselves. The wavy lob has been seen on stars
from Jennifer Lawrence and Emma Stone, to Naomi
Watts and

Formal Hair Trends For S
Summer 2015

Don’t Shy Away From The Red Lip

From Marilyn Monroe, to Julianne Moore, we're fully
convinced that the red lip trend is one that will be
around forever. There are few looks as classic, or as
glamorous, as a perfect red lip, and this is one trend
that can actually work with all skin tones and
personal looks. Red lips are also

Health

Hi and welcome to the Community Dental Group

og from Commu

Dentsl Group.com. Dentsl Group nas been the lesding locsl famity

ientistry and even a little sbout

dentistry

in Thoussnd Oaks for almost twenty years. In our efforts to better =2
our shared home of Thousand Csks. We'd also like your ing ne people and places ©
raise 3 family. Sowelcome, welcome, and please subscribe here to follow us.

you well be writing tips sbout oral hygiens and fami

t abo

t make Thoussnd Osks such & wonderful place to work, live snd

Tooth Extractions - At-Home
Aftercare Instructions

Cosmetic Dentistry, Uncategorized - April 24, 2015

Recent Posts

Tooth Extractions - At-Home Aftercare
There are a8 number of reasons wi
ractions are performed on patient
Community Dental Group. Granted, you
t to avoid having & tooth pulled Implan=?

Instructions

Who Is Not A Good Candidate For Dental

may wi
and your dentist may do &
tooth. How

ing he or

‘What You Should Know Before You Or Your
Child Get Braces

some cases, there is no other option and
the taoth has to come out. We will usually ‘What You Must Tell Your Oral Surgeon Prior
perform & tooth extraction for one or more

of the following reasons:

To Surgery

‘What Do Your Teeth Say About Your Overall
Read moare Health And Well-Being?

Join Us

Who Is Not A Good Candidate For
Dental Implants?

Cosmetic Dentistry - April 22, 2015

First Name:

Last Name:
Some of the key benefits of getting denta

ants are the way in which they can
impro
your teeth as well a5 how they can be used

e gesthetics and functionality of
) Email address:
to replace one tooth or entire mouth full of
teeth. They can &lso be used to secure and
support full or partial dentures. Despite
these benefits. there are certain individuals \ .
that do not make good didates for (
getting dental implants. The individuals '

isted below should not consider going
through a dental implant procedure and the oral surgery required.

Read more .
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Compelling Video
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2016 Opioid Epidemic Challenge Summit and... @ Sarah's Story

Scott's Story Addiction is a Disease
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4 million organic Facebook ‘Likes’ In
eleven months

Total Page Likes as of Today: 6,268,175

Date Hired = 2.3 Total Page Likes

million ‘Likes’
4’0

Total Page Likes

6,268,177

Jan 26, 2015

Click or drag to select
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578,400 Website Visitors

Audience Overview Apr 6, 2014 - Feb 24, 2015 ~
Email Export + Addto Dashboard Shortcut ﬁ
O All Sessions + Add Segment
100.00%

elect a metric Hourly Day Week @ Month
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July 2014 October 2014 January 2015

Sessions

B New Visitor B Returning Visitor
Sessions Users Pageviews

799,162 578,400 4 545,418
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40% increase from 750 to 3,000
ecommerce sales = $868,000

Date Hired

2000

1000

02/2014 04/2014 06/2014 08/2014 10/2014 12/%
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Contact us for industry
specific case studies and
testimonials

Taft Moore
Vox Communications, LLC

www.voxllc.com

tmoore@voxllc.com

M 818.800.6999



http://www.voxllc.com/
mailto:tmoore@voxllc.com

